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Wisma Atria Property

Delivering long-term rental income growth through external 

enhancements and strategic positioning

Asset Enhancement Strategy
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Wisma Atria 
asset enhancement roadmap 

Note: WIP – work in progress

Increase rental incomeIncrease tenant salesIncrease shopper traffic and circulation

Strategic Positioning (2005 to 2008)External Enhancements (2003 to 2004)

Outward extension of building façade to create 

more NLA����

Addition of alfresco dining areas����

Created prominent main entrance����

Created internal escalators between Basement 1 

and Level1����

Created external escalators from street level to 

Levels 3 & 4����

Replaced blue-panelled exterior with all-glass 

façade ����

Re-vitalising mall interiors and shopfrontsWIP

Increasing variable rental component (base 

plus turnover rent)
WIP

Reconfiguring tenant mix and shop sizesWIP

Innovative marketing initiatives and strategic 

tie-ups
WIP

Revamped F&B concept (2005)����
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Drawing shopper traffic upwards

From MRT

To Level 4

From main pedestrian walkway

Before… ….After

External enhancements resulted in:

� 21.2 million shopper traffic in 2004
� 8.7% increase in shopper traffic 

over 2003
� Increase shopper circulation in 

upper levels
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New F&B concept offers variety in 
shopping experience 

� Food Republic as major F&B anchor 
tenant

� Introduced F&B outlet concepts new 
to WA – CJade Express, Bread Talk 
Transit and Din Tai Fung

� Nearly 100% of F&B leases have 
turnover rent component

� Full year rental impact of new F&B 
outlets in 2006
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2005 Shopper  Traff ic
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Sharp increase in shopper traffic after 
F&B revamp 

F&B revamp resulted in:

� 22.1 million shopper traffic 
in 2005, 4.5% over 2004

� 1.84 million average 
monthly shopper traffic in 
2005

‘mil % yoy

Level 4 foodcourt under renovation

Level 4 opens
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Ngee Ann City Property

Riding on office sector recovery  

Asset Enhancement Strategy
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Positive office sector outlook

Source: CBRE, Market View Singapore, 4Q05

� Office demand was strong in 2005 

due to the tight availability of 

quality supply

� By end 05, prime office rents rose 

to $5.20 psf pm

� With limited quality office options 

and a steady GDP growth, prime 

office rents is projected to 

increase by 20% to $6.20 psf pm 

in 2006
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Office Lease Expiry and Average Monthly Gross  Rent
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Office lease expiries offer growth 
impetus

S$ psf pm � Average rental rates of 
office leases expiring in 
2006 are below market 
forecasted rates
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Putting regional plans in action

Acquisition Strategy
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� Investment portfolio primarily comprising prime real estate used mainly for retail 

and/or office purposes

� Investments in Singapore and overseas markets (depending on investment 

opportunities and conditions)

� Investments generally for the long term

Investment 

Strategy

� Yield thresholds

� Tenant mix and characteristics

� Location

� Value adding opportunities

� Building and facilities specifications

Investment 

Criteria

� The key objectives of MMP REIT are to deliver regular and stable distributions to unitholders and to 
achieve long-term growth in the net asset value per unit

Investment strategy and criteria
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China
South 
Korea Japan

Thailand

Malaysia

Taiwan

Indonesia

Philippines

Singapore

India

On-going regional expansion plans 

Focus on capital and gateway cities of each country

China, Hong Kong, Indonesia, 

South Korea, Taiwan, Thailand
Tier 2

India, PhilippinesTier 3

Japan, Malaysia, SingaporeTier 1
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2005 results underpinned by strong organic growth and 

active asset management   

Conclusion
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� Actual 2005 results outperformed IPO Forecast

� Improved performance across retail and office portfolio

� Positive retail and office sector outlook

� On-going asset enhancement and leasing initiatives for organic growth 
in retail portfolio

� Regional acquisition plans in progress

In summary

Expects to deliver at least 5.25 cents per unit for 2006 
as forecasted in the IPO Prospectus, barring unforeseen circumstances
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Macquarie Pacific Star Prime REIT Management Limited

391B Orchard Road #21-08 Ngee Ann City Tower B

Singapore 238874

Investor and Analyst Contact:

Ms Clare Koh

Assistant Vice President, Research & Communications

Tel: +65 6835 8634

Email: clare.koh@macquariepacificstar.com

End of Presentation
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Questions and Answers  


